Customer Access Strategy 2012 - 15

Leeds City Council is striving ‘to be the best city council in the UK’ and to develop a future for local government built on the principles of civic enterprise. To ensure we meet these ambitions, a
key success measure is delivering services which meet the needs of the people of Leeds. This customer access strategy 2012-15 focuses on delivering this capability. The strategy establishes
the foundation blocks for understanding our customers better and designing access to our services with them and around their needs.
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preferred access channels. /little used channels.
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